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more money, 
less problems

featuring The Notorious P.I.G. 
a.k.a. Piggy Smalls



CREATIVE BRIEF



COMMUNICATION OBJECTIVE 

We want to build awareness with new 
consumers and create demand for Mint. We 

want consumers to feel like the app helps them 
save and manage money easily, and in turn 

feel like they have their life together.



TRENDY ENGAGED STRIVERS



TARGET AUDIENCE 

• 20-26 years 
• Annual income of $30,000-$70,000 
• College graduates 
• Unmarried, do not own property and do not have children  
• Feel like financial planning is overwhelming and are 

inexperienced with it 
• Use technology as a primary means of completing tasks 
• Enjoy pop culture, social media and music



MAIN IDEA 

Mint is the only all-in-one financial planning app 
that helps users understand their finances and 

transition into adulthood.



STYLE GUIDE







PRINT ADVERTISEMENTS











MOBILE ADVERTISEMENTS





spoti.fi/2oFur0i



SPOTIFY ADS



VIDEO ADVERTISEMENT



VIDEO ADVERTISEMENT



BENEFIT CONCERT 





WHERE IS PIGGY SMALLS?



SOCIAL MEDIA

#EDUEmpowerMINT



TICKET PRE-SALE



PROMOTIONAL MATERIALS 



CHANCE TO MEET CHANCE




